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AFA Decaux

DEFINITION

A ‘slow moving’ creative is characterized by action occur-
ring at a slow and measured pace, often with long camera

movements, minimal cutting
It is not related to the technical rendering speed (as in slow motion), but

rather to the style and mood of the video.

Typical features of a slow moving video:

1. Long takes without frequent cuts.

2. Focus on detail: Images dwell on small details such as
facial expressions, landscapes or products.

3. Low intensity: The action progresses at a calm pace
without major fluctuations.

RESTRICTIONS

The layout must not resemble traffic signs/signals or
contain symbols and pictograms that can look like road
markings.

The layout must not distract motor vehicles or pedestri-

ans through content with high contrast, such as flashing,
sudden movements, or layouts representing any form of
danger.

Should our concession partner decide that the above
requirements are not met, a new version of the material will
be required before further displays can be delivered.

AFA Decaux or our concession partner cannot be held
responsible for any additional costs in this regard.

DELIVERY

Finished material is uploaded no later than 5 working days
before the start of the campaign.

The files are to be named as follows:
“Order no._Advertiser_start date-end dato”
E.g. "50000_CocaCola_100825-170825"

The files are to be sent to digital@afadecaux.dk.
If you have any queries, please contact

salgssupport@afadecaux.dk



https://vimeo.com/1048578409/3fcea9781e
https://www.afajcd.dk/en/digital-abribus-specifications/digital-still
mailto:salgssupport%40afadecaux.dk?subject=
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DIGITAL GUIDELINES

To ensure the success and smooth running of all digital campaigns, below are a series of simple guidelines to help.
If you have any queries, please contact salgssupport@afadecaux.dk

DIGITAL MATERIAL

When you book a digital campaign at AFA Decaux, you have
the option of running several campaign motifs. Please state
the number of campaign motifs when booking your cam-
paign — however, no later than 5 working days prior to the
start of the campaign, where the files also must be available
to AFA Decaux.

— You pay a fixed handling fee up to five campaign mo-
tifs for DKK 4,995.00. For each subsequent campaign
motif, we charge DKK 995.00.

— If the material is delivered less than 5 working days
prior to your campaign going live, we cannot guaran-
tee that the campaign goes live on time. Later material
delivery must always be agreed with sales support.

— Changing the material during the campaign period
must be agreed with sales support and will be charged
DKK 995.00 per campaign motive.

— Handling fees must be confirmed via email by media
agency or advertising agency at least five working
days prior to the start of the campaign.

LIVE AND DYNAMIC
CAMPAIGNS WITH EKSTER FEEDS

Live and dynamic campaigns require considerable testing,
moderation and compliance.

AFA Decaux

IMPORTANT

—— All dynamic files require testing.

— All testing and material fees must be confirmed in
writing.

— A minimum of 10 working days is required for testing
dynamic campaigns.

— Dynamic campaigns must be communicated to
AFA Decaux at least 4 weeks in advance.

—— Standard material and scheduling requests must be
communicated a minimum of 7 days before the
campaign start or cannot be guaranteed to go live.


mailto:salgssupport%40afadecaux.dk?subject=

